


To Our Shareholders

| am pleased to present Wacom’s Annual Report for the
fiscal year ended March 31, 2014, our 31st year.

When we celebrated our 30th anniversary in July 2013, we
set out on a journey with a new corporate vision: a world
alive with creativity. Under our new vision, we are striving to
expand our business from the field of creative expression to
encompass the broader realm of digital lifestyle and every-
day creativity. We aspire to serve our customers and society
with an open and creative spirit.

Continued growth in our 31st fiscal year

During the 31st fiscal year, the global economy continued to
improve, with steady recovery in the United States, stabiliza-
tion of the Eurozone, and stronger economic sentiment in
Japan. The IT industry was marked by further expansion of
smartphones and tablets, as well as ongoing development of
cloud technology and social networks as powerful new busi-
ness platforms.

During the year under review, we expanded our branded
product line into the mobile space by introducing the Cintiq
Companion, Wacom'’s first mobile tablet, and extending our
Bamboo Stylus products offerings. The success of our Cintiq
display products and signature tablets contributed to growth
across the globe, as reflected in our sales figures.

In our component business, shipments continued to grow
after Samsung’s introduction of the Galaxy Note series
smartphones and tablets supporting Android, as well as
further expansion in Windows tablets.

Recognizing the diversity of consumer needs in pen tech-
nologies, we introduced our Active ES(Electrostatic) Pen
Technology to wide acclaim and solid market support from
new customers. We also introduced WILL™ “Wacom Ink
Layer Language” as a new digital ink standard enabling
cross-platform, real-time exchange of digital ink.
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To enhance our business infrastructure, we continued to
work on building a new global supply chain model, global
ERP and IT systems as a foundation for further growth.

As a result of activities for the year, we recorded net sales of
¥78,615 million (up 28.7% year on year), operating income of
¥8,663 million (up 9.5%), and net income of ¥5,249 million
(up 10.0%)

Business Outlook and New Initiatives

For our 32nd fiscal year, growth in the global economy is pro-
jected to be maintained by support from various government
stimulus packages in developed countries, with developing
nations looking to regain a pathway to strong growth. In the
IT industry, smartphone, tablet and cloud technology will
continue to drive changes in business platforms. In addition,
pen and ink technologies will become central for delivering
new value for mobile consumers as well as for businesses.

Given this context, we will enhance our investment in business
model evolution, new technologies, and new markets. We are
reorganizing our global business into four groups based on
customer characteristics — Creative, Consumer, Business
Solutions, and Component — and continue to develop high
value solutions for each customer type. We will enhance our
mobile product line for Creative users, develop a new product
line for Consumers while expanding regional reach in Busi-
ness Solutions. In Component, we will strengthen our leader-
ship in the smartphone category, while expanding our cus-
tomer base with our Active ES pen technology, and promot-
ing WILL for broader adoption of digital pens. Meanwhile, we
will strengthen our business foundation by creating a new
global SCM system and investing in global IT infrastructure.

For the 32nd fiscal year, based on our business outlook and
investment plan, we project net sales of ¥92.0 billion (up
17.0% year on year), operating income of ¥10.5 billion (up
21.2%), and net income of 6.97 billion (up 32.8%). The
assumed foreign exchange rates are ¥100 per 1 USD and

¥135 per 1 EURO.

Revised Medium-Term Business Plan

In April 2014, we announced revisions to our Medium-Term
Business Plan “WAP1215”. While our basic growth strategy
remains unchanged, we have incorporated market environ-
ment changes such as rapid expansion of mobile platforms
and a downward trend in high-end smartphones, and we
have also reflected progress in our new initiatives. The
revised Medium-Term Business Plan has been extended by
one year to March 31, 2017, with target net sales increased
by ¥0.15 billion to ¥1.35 billion. Target operating profit margin
and ROE remain at least 15% and a minimum of 30%,
respectively.

Dividend policy

Our dividend policy is to ensure appropriate returns to inves-
tors while maintaining a solid financial foundation for growth.
With solid financial performance, we declared a dividend of
¥17.5 per share for the year ended March 31, 2014. Looking
ahead, we intend to maintain a consolidated payout ratio of
at least 40%.

Intuitive user interface for human creativity

In a world connected by digital technology, intuitive user
interface solutions have become a driver for human creativ-
ity. We are committed to creating new corporate value by
unleashing creativity in people and societies across the
globe.

Your understanding and support is essential for our success.

On behalf of our company worldwide, please allow me to
express my sincere appreciation for your continued interest
in Wacom.

Masahiko Yamada
President & CEO

Our Vision

A WORLD ALWVE WITH CREATIVITY.




Where are we now?

Our Mission

WE INSPIRE AND EQUIP PEOPLE
T0 MAKE THE WORLD
A MORE CREATIVE PLACE.

In our 31st fisal year Wacom released

Enhanced mobile product offerings that let people
harness their creativity anytime, anywhere

a record number of new products,
helping even more people harness their
The Cintiq 13HD, launched in March 2013, was well-received in the creativity anytime, anywhere.
market thanks to its high performance, slim and compact body com-
bined with an accessible pricing. In August, we launched the Cintiq
Companion powered by Windows 8 OS and the Cintig Companion
Hybrid with Android OS. By meeting professional creators’ specific
need for a creative tablet that lets them focus on their jobs even away
from the studio, both models stood out from the crowd.

Also in August we launched the Intuos Creative Stylus, capable of
pressure-sensitive drawing on an iPad. The stylus makes it possible

Wacom also introduced a framework to give
wide-ranging digital ink data compatibility and
proposed it as an industry standard.

The business field has been constantly expanding
for Wacom.

Cintig Companion

to create a sketch on the go, which can then be perfected with final

touches back in the studio.

Samsung
GALAXY Note 3

Samsung
GALAXY Note PRO

_—

Intuos Creative Stylus

Achieved 100 million units of pen component
production®, supporting differentiation of
mobile products’ user interface

Wacom feel IT technologies, the advanced digital pen sensor system
optimized for mobile devices, was adopted for “GALAXY Note 3,”
“GALAXY Note 10.1 (2014 Edition)” and “GALAXY Note Pro”, among a
number of other devices. Wacom's technologies play a key role in the
next-generation user interfaces that convert handwritten information
into formatted content, can automatically execute a function, and dis-
play multiple windows on the screen.

‘On April 16th, 2014, the cumulative production of Wacom’s digital pen components
reached 100 million units, demonstrating the potential of the digital pen as a primary tool
in the age of digital stationery.

WILL™ (wacom Ink Layer Language) enables digital ink
data to be exchanged and freely utilized
across the boundaries of OS and applications.

In February 2014, Wacom introduced “WILL”, the framework
that enables users to freely exchange and utilize handwrit-
ten data (digital ink) without worrying about compatibility
between the computer’s OS and applications. By leveraging
WILL, it will be possible to exchange ink data in real time
via the cloud, no

matter how far away

L X++=
your communication
counterparts are

ABC A
(pictured). Wacom
proposed WILL as D
an industry standard i
to pave the way for
the era of digital sta-
tionery, and has been
working to build in-
dustry support among
hardware/software
makers, service op-
erators, and system
providers.

Wacom'’s products are an extension of myself
(Rob Redman, 3D World's technical editor)

| have been using Wacom gear for over fifteen years now
and have found their devices to be solid, reliable and well
designed. Starting my career as a photographer/picture
editor, it quickly progressed and | moved into editing and
CG. My creative style has to be fairly variable, due to the
nature of my different clients and deliverables as | work
across media, from photography and image editing, to
graphic design and 3D modeling and animation. My work is
based on the real world so | love to feature work in the
magazine that is produced by like-minded artists. | love to
add grunge, dirt and other elements of natural chaos to my
scenes. | think it's those
details that really brings
some warmth to what | do
and makes my work stand
out. These details have been
made much easier to create
after | discovered the Cintiq
24HD, and | now see it as an
essential tool for my workflow
and consider it a fantastic 1
device to use for 3D design. Mr. Rob Redman
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Wacom is in the business of developing, manufacturing,
and marketing user interface solutions with a view to
answering creative needs in multiple fields.

Wacom’s business domain consists of Brand Business,
Component Business and Other Business.

Creative Business Software
Provides high value-added products and solutions which support creative users’ In order to support
passion and answer their needs. Brand Business and
Applicable products are creative displays (Cintiq series), Component Business,
mobiles (Cintig Companion, etc.), and pen tablets (Intuos series) we provide software
and services via cloud
Q platforms.
[ .
= Consumer Business
w© Provides simple and intuitive user interface solutions for all types of users with a Applicable products
% view to making everyday life more creative and enjoyable. solutions are WILL,
C5D' Applicable products are Bamboo Stylus, Bamboo Pad, etc. Bamboo Paper, Sign &
g Save, etc.

Vertical Market Business

Provides innovative solutions and faster, more secure and efficient business
processes via paperless, high-security operations.
Applicable products are STU series (signature tablets) and DT series (interative

pen displays).

Component Business

Focuses on user interface solution components, including pen-input and multi-touch technolo-

gies for smartphones, tablets, and e-books, etc.

Other Business

CAD software for electronic designing, mainly for the Japanese market where Wacom has a high market share.

Applicable product is the ECAD dio® series.

Brand Business

The Brand Business covers Wacom-branded hardware and software products as well as solutions, and consists of three
business categories according to customer needs and business characteristics, such as high-end graphics, creativity tools for
everyday life and electronic document workflow coupled with security features.

Creative Business

The Cintiq series, creative displays integrated with a high-performance LCD panel, has become more popular than ever.
Building on this popularity, the Cintig Companion series was launched in 2013, combining the high performance of Cintiq and
the versatility and mobility of Windows or Android tablets. On the pen tablet front, the Intuos Pro, with high-level pen pressure
and tilt detection as well as multi-gesture control capability using pen and fingers, leads the way. The entry class Intuos
addresses a wider customer base. Also in this business is the Intuos Creative Stylus, which captures the rich expressions in
handwriting on an iPad by utilizing 2048 levels of pen pressure sensitivity.

cinmia

Cintig Companion Cintig 24HD touch Cintiq 13HD

NTUOS

Intuos Pro i

Intuos . Intuos Creative Stylus



Consumer Business

U

BAMBOO

%

Bamboo Paper

Bamboo Stylus duo

More and more people are trying out smartphones and tablets, consuming information using touch operations. As these mobile
devices become an integral part of people’s daily lives, their uses will extend beyond simply consuming information to include
creating and processing information. Wacom believes that the age of digital stationery is approaching, and is committed to pro-
viding people with opportunities and solutions to spur their creativity every day by delivering a wide variety of stylus products,
cloud - based application and services, and promoting the adoption of WILL (see page 4) across the industry.

Vertical Market Business

The evolution of computers and network infrastructure has ac-
celerated the digitization of documents (paperless operations)
in many business sectors, with paperless technology being
used for corporate document management, store front product
demonstrations, contract signing at banks, electronic charts
in clinics, and hotel check-in kiosks. High-level security is also
indispensable for managing these types of documents securely.
Wacom’s pen tablets play a key role in connecting customers
and computer systems together in an ever-increasing range of
business situations.

STU-530 DTU-1031

DTK-2241

Component Business

Wacom has been providing OEM customers with pen and
multi-touch input components for a wide variety of

Wacom® feel IT Technologies

are a natural and easy-to-use user interface solution

mobile devices, drawing on the wealth of expertise in pen

input and multi-touch technologies accumulated by Wacom

over many years of pen tablet development. taking advantage of intuitive input via hand-writing

with a pen and multi-touch finger operations.

Touch panel + Controller IC Digital pen
Selectable from types of EMR, Active ES,
and Passive ES for a variety of devices

To date, Wacom has been supplying pen compo-
nents with the unique EMR® (Electronic Magnetic
Resonance) technology. Now, as demand grows for
even greater pen solution diversity, Wacom is adding
two new types of Electrostatic (ES) pen technologies
to further accelerate the trend of digital pen adoption.
With our “Multi-technology Strategy”, customers can
select from three types of pen solutions, including
EMR, Active ES, and Passive ES which boasts the
simplest structure, covering everyone from “heavy
users” to “light users”.

Sensor Board + Controller IC

for EMR type Tablet terminal construction
Benefits of W ’s Active ES
_ Electro Magnetic Resonance (EMR) type Active Electrostatic (ES) type enetits orifacom's Active pens
1)Newly-developed controller IC processes pen and
- For heavy use - For moderate use touch signals at the same time
Pen - Frequent, long-hour use - Plain note-taking, etc.

2)High performance achieved thanks to the expertise
on multi-touch and pen input

3)Expertise in the development and production of
digital pens facilitates high levels of perfection

4)Mass manufacturing capability takes advantage of
automated production lines

5)Pen ID for use via the cloud

application - Handwriting in businesses and schools
- Detailed handwriting such as sketches

Electro Magnetic Resonance Electrostatic (ES) type
Working (EMR) type (Information including pen pressure will
principle be transmitted from the pen to the touch
sensor)

Suitable for compact design Pen input is handled by the touch IC
Benefits due to the battery-less structure Sensor board dedicated to the pen is not
(Possible to store in mobile products) necessary



WAP 1215

Medium-Term Business Plan

Wacom Action Plan for Changing Platform

Wacom extended “Medium-Term Business Plan: WAP1215” period
by one year to FY34, the year ending March 2017, and adjusted

FY34 consolidated sale to 135 billion JPY.
While maintaining our basic strategy, the revised plan reflects

the changes of business environment that impact the plan.

Basic Strategy

Expand business platform from PC to mobile and Cloud,
create new business and grow existing business

¢ Financial goals in FY34 ending March 2017

» Consolidated sales: 135 billion JPY or higher

» Consolidated operating profit margin: 15% or higher
e Consolidated ROE: 30% or higher

Assumed foreign exchange rate: 1USD=100JPY, 1TEURO=135JPY (revised from initial rates
of 1USD= 75JPY, 1IEURO=100JPY as of October 25, 2012)
The revised Medium-Term Business Plan was announced as of April 30, 2014.

Background of Revision

Changes in the business environment

e The slower growth of pen tablet products due to shift from PC to
tablet platform

e Fast erosion of mobile stylus pen prices in our Consumer business
e Slow down in high-end smartphone category

e Tablet market continues to drive growth toward middle to low-end
category

Growth Strategy

¢ Expand business platform from PC to mobile and Cloud

¢ Accelerate the Branded product business

e Accelerate the Component business

¢ Strengthen global SCM (supply chain management) structure
* Promote global organizational development

e Enhance global IT infrastructure

* Accelerate development of new user interface technology

* Enhance emerging market investment

New initiatives in response to the changing
market needs

Investment for growth

¢ Extend technology base, develop and deliver new Active ES pen

* Promote new digital ink standard by WILL (Wacom Ink Layer
Language)

® Build Wacom Cloud platform and user communities

* Enhance pen production capability and invest in automation
technology

e Invest in business infrastructure to support globalization of
business model

Ink communication Cloud 1CREE el e e b
standard for the Digital Paper era

Net Sales Unit: Millions of yen

140,000 Other business 135,000
[l Component business

120,000 [l Brand business 110,000
100,000 92,000

80.000 78,615

60,000 61,068

40,000

20,000

0
13(actual) ’14(actual) '15(forecast) ’16(plan) "17(plan)

Sales plan in Brand business

80,000
70,000
60,000
50,000
40,000
30,000
20,000
10,000

For the years ended March 31

Unit: Millions of yen

70,700
59,000
49,200
38,960
29,406 I I I
3(actual) 4(actual) '15(forecast) ’16(plan) 17(plan)

Key financial indicators

35.0%
30.0%
25.0%
20.0%
15.0%
10.0%
5.0%
0%

For the years ended March 31

Unit: %

O Operating margin
OROE 30%
OROA 24%
20%
1% 10% 1%
"13(actual) ’14(actual) '15(forecast) ’16(plan) "17(plan)

For the years ended March 31

20,996 shares (5.3 billion yen) of treasury stocks were allocated to Samsung as
the third party allocation transaction as of February, 2013.

Operating income/Net income

25,000
20,000
15,000
10,000

5,000

Sales plan in Component business

70,000
60,000
50,000
40,000
30,000
20,000
10,000

0

Unit: Yen
30

25
20
15
10
5
0

Unit: Millions of yen

M Operating income
M Net income 21,100
14,400 14,137
10,500
7,915 8,663 9648
6,970
j4 i E49 .
13(actual) ’'14(actual) ’15(forecast) ’16(plan) 17(plan)

For the years ended March 31

Unit: Millions of yen

63,400
50,200
39,002 42,100
31,056 I I
13(actual) ’'14(actual) ’15(forecast) ’16(plan) 7(plan)

For the years ended March 31

Shareholder returns OPayoutratio  Unit: %
55.9 60
43.0 50

377 o
17.50 18.00 B o TSN o 40

(7,000) (7,200
11.25 30
(4,500)
’13(actual) ’14(actual) ’15(forecast) ’'16(plan) "17(plan)

Dividend per share and payout ratio

For the years ended March 31

The figures in () show dividends before a 400-for-1 share split.

Target payout ratio maintains 40% or higher
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Our Global Model

Wacom was founded in Japan in the 1980s, and swiftly extended

its global operations to the United States and Europe, followed by China,
Korea, Australia, Singapore, Hong Kong, Taiwan, and India.

As the company keeps strengthening its global reach further,

the importance of HR also keeps rising. In this column, we introduce
Robert Marlinghaus, head of the Global Human Resources function.

What is the mission of Wacom’s HR
Team?

We believe that our people are the most
important factor for success. Wacom’s
growth over the last three decades has
proven that we can attract and retain
great talent and manage to bring them
together to successfully perform as a
team. We believe investment in our
people yields the highest ROl in the long
run. We are dedicated to creating an
environment that allows our people to
use their talents, ideas and passion to
contribute to our success for both individuals and the company. So,
our mission as an HR team is in line with the company’s mission, but
to show our focus we have added an extra word: “We inspire and
equip our people to make the world a more creative place”

Robert Marlinghaus
Head of Global Human
Resources

What is unique about Wacom from an HR point of view?
As Wacom'’s operations span across the globe, the global HR
serves more than 1,200 employees in about 25 offices, balancing
global needs and local requirements. The biggest challenge for us
now is to build and support truly global teams to sustain Wacom’s
growth into the future. This requires enhanced leadership capabili-
ties for our people and a whole new environment of HR tools, pro-
cesses and so on.

How is your HR team set up?
The HR team consists of 3 major groups i.e. local HR, HR special-
ists, and HR business partners.

What are the current challenges for your HR team?
What makes us One Wacom is sharing the same vision and mission
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guided by the same values. This is a continuous journey and we
have already made a huge step by rolling out a series of global lead-
ership trainings across the globe.

Also, the transition from our current, region-based organizational
set-up to a business-driven global structure, is definitely the most
interesting challenge. With these changes come a lot of opportuni-
ties for our people to gain experience and grow beyond their current
roles. We support our colleagues in learning how to work better in
culturally diverse team structures. We also help them enhance their
language and management capabilities, and benefit from the wealth
of different mind sets and experiences around the globe.

Ambitious for
Wacom

Global Thinker

Inspiring Agile Business
Communicator Leader
Compelling Strategic
People Leader Innovator

Our Global Operations

Other

Global Pen Tablet
Market Share

¥ Source: Wacom’s estimate (2013)

(oo ¥ :(xxx:)" )
PR o 8 :
K
O
e 8’%8:5 ;
g P B 8
11:"?"‘ ) I
o 3
FHHSY,
[ ¢ d
(' D ¢ » ]

‘13

Americas

(North and Latin America)

Wacom
85%*

Asia/Oceania
Other 8.8%

Japan
Europe 59.2%
( t
16.1% 4%?21/"0;’“9” S
Pen Tablet
Sales Breakdown
Market Share )
; by Region
in Japan America
15.9%

Wacom
90.5%

Source: Research by BCN Inc. (2013)

Bar graphs indicating sales by region

Unit : Millions of yen

80 [ unit : Thousands of USD
[ Unit : Thousands of EURO

)
o

A

s
2

4
.
.
J

o

2000 ¢
a2

g

Qe

‘13 12 ‘13 ‘14 “12 ‘13 ‘14

Europe Asia/Oceania Japan

(EMEA) The figures of sales in the Component Business
are shown in () as a part of Sales in Japan.

12



fora creative world ™

waCom

Corporate Governance

The Board of Directors and Board of Corporate Auditors are respon-
sible for corporate governance at Wacom. We currently have 5
directors, including an independent outside director. We have three
independent corporate auditors and one full-time corporate auditor.
In addition, to ensure the smooth running of our business, we have
introduced a corporate executive officer team with clearly-defined
responsibilities. The Corporate Management Meetings, comprising
the executive officers and chief general managers, are held twice a
month to supervise the implementation of the business plan, control
the budget and review agreed-upon actions. The Internal Audit

The Board of Directors, Corporate Auditors
and Executive Officers / Corporate Governance

Board of Directors

(From the left)
Wataru Hasegawa, Shigeki Komiyama, Masahiko Yamada,
Sadao Yamamoto, Yasuyuki Fujishima

Corporate Auditors

Haruo Mizuno (Full-time), Takeshi Ebitani, Takashi Kamura

Executive Officers

Masahiko Yamada CEO, Shigeki Komiyama Japan-Asia Pacific Region,
Wataru Hasegawa Chief Financial Officer,

Sadao Yamamoto Technology Development Division,

Hidetoshi Kamoto Component Business Unit,

Masahiro Oba Brand Business Unit SCM Division,

Koji Shimoda Brand Business Unit Product Development Division,
Joseph Deal CEO Wacom Technology, Martin Boit CEO Wacom Europe

Office, overseen by the Chief Executive Officer, is responsible for
auditing the compliance of each of our companies with regard to
laws, regulations and social values, together with ensuring adher-
ence to the Company'’s rules. In addition, the Risk Management
Committee is responsible for the internal control of compliance,
information security, risk management and elimination of anti-social
activity. Furthermore, we have established a risk hotline system,
operated by an independent organization, to monitor and minimize
potential damage associated with compliance risks.

Execution of Operations, Audit, and Internal Control Systems as of June 27, 2014

General Meeting of Shareholders

Election/dismissal

* Report
: Operating audit

Board of Corporate Auditors P 9
uditors) Accounting audit

Election/dismissal

Report Report
- } Chief Executive Officer < =
Risk Management Committee

Report

Cooperation Report

Internal Audit Office

: Audit
Cooperation
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¢ Election/dismissal

Board of Directors
(5 Directors)

Corporate Management Meeting
(9 Executive Officers)

Internal Control Grou Assessment Business Divisions
(Business Administrative Division) Subsidiaries

Election/dismissal

Accounting audit

Accounting Auditors

Cooperation

Report

Risk Hotline

Notice

Employees

The Board of Directors Biographies

Name Date of birth Brief of Biography Nu;nsbg][ \tj)lflsgaér;szg\%vred
Masahiko | March 31, 1958 April, 1986 | Joined Wacom. 3,768,000
Yamada June, 1996 | Served as Director, Division Manager of Electronic Systems and
Devices (ESD).
April, 1999 | Served as Executive Director, Division Manager of ESD.
June, 2003 | Served as Executive Director, Senior Executive Officer.
April, 2004 | Served as Executive Vice President, Chief Operating Officer.
June, 2004 | Served as President & CEO. (present post)
Shigeki March 28, 1959 April, 1981 | Joined Citizen Watch. 12,800
Komiyama January, 2000 | Served as President, Handspring.
December, 2002 | Joined SGI Japan as Vice President of Marketing.
March, 2004 | Joined Wacom as Executive Officer of Global Marketing and Sales.
June, 2005 | Served as Executive Director, Executive Officer of Global Marketing
and Sales.
April, 2010 | Served as Executive Director, Executive Officer of
Asia-Pacific Region. (present post)
Wataru March 26, 1959 April, 1982 | Joined Sumitomo Electric Industries. 4,800
Hasegawa June. 2000 | Joined Cisco Systems.
April, 2002 | Joined Oracle Corporation Japan as General Manager of Accounting.
June, 2004 | Joined Wacom as Chief Financial Officer.
June, 2005 | Served as Executive Director, Chief Financial Officer. (present post)
Sadao April 13, 1961 March, 1987 | Joined Wacom. 752,000
Yamamoto April, 1998 | Served as General Manager of Basic Development of ESD.
June, 1999 | Served as Executive Director.
June, 2004 | Served as Executive Director, Chief R&D Officer.
April, 2014 | Served as Executive Director, Chief R&D Officer, General Manager of
Technology Development Division. (present post)
Yasuyuki | March 25, 1947 July, 1969 | Entered the Ministry of International Trade and Industry. 80,000
Fujishima July, 1997 | Joined the Policy Board of the Bank of Japan and
Served as a delegate of the Economic Planning Agency.
July, 1998 | Entered the Ministry of Foreign Affairs as Ambassador of the Republic
of Panama.
March, 2001 | Joined Nissho Iwai (the present company name is Sojitz) as Advisor.
November, 2002 | Joined Wacom as Executive Director. (present post)
April, 2008 | Served as Vice President, Senior Executive Officer at Sojitz.
August, 2010 | Joined Mutual Service Aid Guarantee Corp. as President & CEO.
(present post)

Note: Mr. Yasuyuki Fujishima is an independent outside director.
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Financial Section

Five-Year Summary

Wacom Co., Ltd. and Its Subsidiaries

Thousands of yen

Thousands of

U.S. dollars
Year ended
Year ended March 31 March 31
2010 2011 2012 2013 2014 2014
For the year:
Net sales ¥32,044,578 ¥33,030,359 ¥40,705,578 ¥61,068,078 ¥78,615,309 $763,849
Gross profit 15,668,147 15,634,445 18,040,993 24,235,314 29,931,103 290,819
Operating income 3,127,822 3,252,086 4,067,475 7,915,051 8,663,092 84,173
Income before income taxes 3,120,867 2,952,508 3,504,537 7,545,805 8,268,645 80,341
Net income 1,968,406 1,967,083 2,181,341 4,770,485 5,248,762 50,998
Comprehensive income - 1,408,053 2,007,351 5,870,100 6,799,072 66,062
At year end:
Cash and cash equivalents ¥12,350,113 ¥10,454,820 ¥11,969,873 ¥21,596,429 ¥15,393,939 $149,572
Total assets 28,199,429 18,481,946 34,129,398 50,124,193 50,859,157 494,162
Total net assets 18,269,590 27,093,503 18,917,895 29,211,533 32,799,328 318,688
Net income per share
Basic ¥12.25 ¥12.24 ¥13.66 ¥29.81 ¥31.31 $0.30
Diluted 12.22 12.21 13.65 29.69 31.13 0.30
Equity ratio(%) 64.8 68.1 55.2 58.1 64.2
Return on equity (%) 10.9 10.7 1.7 19.9 17.0
The number of employee(person) 702 747 785 930 1,035

Note 1: The translation of Japanese yen amounts into U.S. dollar amounts is included solely for the convenience of the readers outside Japan and has been calculated at the rate
of JP¥102.92 = U.S.$1.00, the approximate rate of exchange on March 31, 2013.

Note 2: Equity Ratio is calculated after deduction of treasury stocks by repurchasing 5,000 shares of 0.44BJPY in 2012. 3 F. Y. and 20,000 shares of 1.44BJPY in 2014. 3 F.Y.

Note 3: The figures in 2011. 3 F. Y. were recalculated retroactively because of the adoption of the new accounting principles in revenue recognition.

Note 4: The Company conducted a stock split at a ratio of 400 to one based on the resolution of the Board of Directors held on April 30, 2013, resolving to adopt the stock split
and the unit share system, effective as of June 1, 2013. Net income per share and diluted net income per share have been calculated assuming that the stock split was
conducted at the beginning of the year ended March 31, 2010.

Net sales

(Millions of yen)
80,000

70,000
60,000
50,000
40,000
30,000
20,000
10,000

0

78,615

61,068

40,706
32,045 33,030

10 11 12 13 14
(For the year’s ended March 31)
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Gross profit/Gross profit margin

(Millions of yen) 29,931 (%)
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(For the year’s ended March 31)

Operating income/Operating margin

(Millions of yen) (%)
10,000 15
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(For the year’s ended March 31)

Overview of Business Performance

Wacom Co., Ltd. and Its Subsidiaries

How did the global economy affect
our business in our 31" year?

In the fiscal year (April 1, 2013 to March 31, 2014), the business envi-
ronment remained generally stable owing to the improvement of
domestic business sentiment supported by government economic
policies in Japan and gradual recoveries in Europe and the U.S. in
the global economy. In foreign exchange, the yen weakened reflect-
ing monetary easing by the Bank of Japan.

During the period market trends surrounding Wacom Group have
changed drastically. In the Creative business area, in our Brand
business category, digital content creation is expanding into emerg-
ing countries which include Asia and South America. In developed
countries, we are seeing a growing need for cutting edge solutions
such as 3D technologies, which are being increasingly adopted for
an industrial design. Further, all design environments are expanding
from conventional desk tops to mobile devices. In the Consumer
business market, we are seeing a growing need for intuitive
input-by-hand functionality in smartphones, which are showing
signs of growth in the electronic stationery market. In the Vertical
Market business, demand for paperless environments and digital
signature security improvement is growing across a broad range of
sectors. Against this background, digital signatures using LCD pen
tablet products are expanding. In our Component business, amidst
significant growth of the tablet market, pen technology is being
incorporated into an increasing number of models, including Sam-
sung’s Galaxy Note Series and an expanding range of tablets based
on Windows 8 Pro. There is also a growing need for pen technology
as a differentiator in various fields such as educational terminals.
Against this background, Wacom Group has been working to realize
the goals of our medium-term business plan WAP 1215 through pro-
active online marketing and sales activities, and expanding our
product lineup by enhancing new product development. In order to
support these efforts, we have strengthened our QA systems and
SCM with the launch of an automatic assembly facilities for elec-
tronic pens and developed a next-generation global IT infrastruc-
ture.

As a result, consolidated net sales increased 28.7% to ¥78,615
million, operating income increased 9.5% to ¥8,663 million, and net
income increased 10.0% to ¥5,249 million.

Net income per share (basic)

(Yen) 29,81 31.31
30

25

20

15 1225 12.24 18.66

10

10 1 12 13 14
(For the years ended March 31)

ROE/ROA

(%)
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10 1 12 13 14
(For the years ended March 31)
Note: ROA equals net income/average total assets.

Equity ratio
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(For the years ended March 31)
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Our results by business sector

Brand business

Sales increased steadily in the Vertical Market business and the Cre-
ative business launching new products to expand the product lineup.
Further, effect of yen depreciation on oversea sales contributed to
improving sales.

In the Creative business, despite slow sales in a part of new models of
newly categorized Intuos series in Pen tablets, Display products
showed sales increase owing to favorable sales growth of Cintig13HD
launched in March, 2013 and our first OS installed tablets, Cintiq
Companion series in Mobile products also contributed to expansion of
sales. In the Consumer business, we continuously worked on expand-
ing sales through renewal of existing models of the stylus pen and new
products’ launch. However, sales struggled due to intensifying price
based competition. In the Vertical Market business, sales increased
substantially as we introduced a new product of our signature pen
tablet, STU series which promotes advanced paperless environments.
Looking at sales by region, all region showed sales increase, partly
owing to the effect of yen depreciation.

As a result, overall sales in the Brand business category for the fiscal
period under review increased 32.5% to ¥38,960 million, and operat-
ing income increased 6.5% to ¥5,214 million.

Component business

Sales increased in all product lines. In Pen sensor systems for smart-
phones, shipment for Samsung’s Galaxy Note 3 launched in Septem-
ber, was processed smoothly. In Pen sensor systems for tablets, sales
increased substantially owing to the expansion of adoption of our pen
sensor systems for Windows 8 Pro tablets and smooth shipment for
Galaxy Note series. In Pen sensor systems for notebook PCs, sales
grew steadily as electric pens were increasingly used throughout the
business world. Overall sales in the Component business category for
the fiscal period under review increased 25.6% to ¥39,002 million,
and operating income increased 20.0% to ¥6,667 million.

Other business (the Software business)

Sales increased owing to successes in winning large projects, robust
demand prior to the consumption tax hike and replacement demand
stemming from the end of XP support. We also announced ECAD dio
DCX, a new product adding a newly developed engine, CAD for elec-
trical engineering. Overall sales in Other business category for the
fiscal period under review increased 7.9% to ¥653 million, and oper-
ating income increased 19.6% to ¥123 million.

Sales Breakdown by Business (Millions of yen)

Component Business 50.9% *l

2013 "
¥61,068 Brand Business  48.1%
Other Business 1.0% Q

Component Business 49.6% *l

2014 :
¥78,615 Brand Business  49.6%
Other Business 0.8% Q

(For the years ended March 31)

Brand Business (Millions of yen)
UP 32.5%
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14 38,960
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(For the years ended March 31)

Component Business

UP 25.6%
13 31,056
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Operating s 5554
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(For the years ended March 31)
Other Business (Millions of yen)
UP 7.9%
13 606
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(For the years ended March 31)

Our financial position

Total assets as of March 31, 2014 increased by ¥735 million to
¥50,859 million compared to the end of the previous fiscal year. The
main factors contributing to an increase in assets were increases of
inventory in our Brand business, noncurrent assets through capital
expenditure, intangible assets from acquisition of software, and
investment securities from acquisition of stock. The main factor
contributing to a decrease in assets was a decrease of cash and
deposits. Total liabilities as of March 31, 2014 decreased by ¥2,853
million to ¥18,060 million compared to the end of the previous fiscal
year. The main factor was a decreases of notes and accounts pay-
able-trade. Total net assets increased by ¥3,588 million to ¥32,799
million compared to the end of the previous fiscal year. The main
contributing factors were increase of retained earnings and foreign
currency translation adjustments due to the effects of the weakened
Japanese currency, decreases of treasury stock by share buyback
and from payment of shareholder dividends. As a result, the capital
ratio increased by 6.1 points to 64.2% compared to the end of the
previous fiscal year.

Consolidated cash & cash equivalents for the fiscal period ended
March 31, 2014 totaled ¥15,394 million, a decrease of ¥6,202 million
from the end of the previous fiscal year.

(Cash Flow from Operating Activities)

Cash gained in operating activities during the fiscal period ended
March 31, 2014 was ¥734 million. The main factors contributing to
an increase was income before income taxes. The main factors con-
tributing to a decrease were increase of inventories and income tax
paid.

(Cash Flow from Investing Activities)

Cash flow used in investing activities during the fiscal period ended
March 31, 2014 was ¥4,416 million due to payments for purchase of
property, plant and equipment such as machinery, equipment and
mold, and payment for purchase of software such as ERP systems,
and purchases of investment securities.

(Cash Flow from Financing Activities)

Cash flow used in financing activities during the fiscal period ended
March 31, 2014 was ¥3,255 million. The primary contributing factors
were payment for purchase of treasury stock and cash dividends
paid for shareholders.

Note: A 400-for-1 share split was implemented effective June 1st 2013. The graph of
Cash dividends per share are calculated on the assumption that such share split was
implemented at the beginning of 2010 F. Y. for reference.

Cash flows from operating activities
(Millions of yen)
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(For the years ended March 31)

Cash flows from investing activities
(Millions of yen)
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Cash flows from financing activities
(Millions of yen)
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(For the years ended March 31)
Cash Dividends per Share / Payout Raito

[] Cash Dividends per share(yen)

20 61.2 60.7 <O Pay out Raito(%)
.9

10 b 12 18 14
(For the years ended March 31)
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Consolidated Balance Sheets

Wacom Co., Ltd. and Its Subsidiaries

Thousands of yen

Thousands of
U.S. dollars

March 31 March 31
Assets: 2013 2014 2014
Current assets -
Cash and depoSItS ««eveeummmriieitiiii ¥21,596,429 ¥15,393,939 $149,572
Notes and accounts receivable-trade «.ccooeiiiiiiiiiiiii i 10,601,728 11,388,120 110,650
Merchandise and finished goods - .. ...cceeiiiiiiiiiiiiiiiiii 3,742,068 7,161,410 69,582
WOIK N PIOCESS - vt vtenttentteiteet et ettt ettt ae s 426,982 357,618 3,475
Raw materials and supplies ««..cooevveiiiiiiiiiiiii 1,314,261 1,810,948 17,596
Deferred tax asSSelS v cvvr ittt e 1,228,865 1,717,556 16,688
(@)1= = 3,859,121 2,295,018 22,300
Allowance for doubtful aCCoUNtS «cvvvvniniiiiiiii i (17,686) (51,210) (498)
Total current @sSSetS «vevvrir i 42,751,768 40,073,399 389,365
Noncurrent assets -
Property, plant and equipment:
Buildings and structures ... 3,732,734 4,061,861 39,466
Accumulated depreciation -...oooveviiiiiiiiiiiiiii (2,006,283) (2,097,615) (20,381)
Buildings and structures, net ... 1,726,451 1,964,246 19,085
Machinery, equipment and VEhICIES +-vvevveriiiiiiiiiiiiiiiiiia 235,458 890,476 8,652
Accumulated depreciation « .. ....o.oviiiiiiiiiiii (130,185) (264,048) (2,565)
Machinery, equipment and vehicles, net ... 105,273 626,428 6,087
Tools, furniture and fiXtUres - cvoeeriinii 3,008,664 3,735,947 36,300
Accumulated depreciation «......oooiiiiiiiiiiiiiii (1,878,545) (2,452,038) (23,825)
Tools, furniture and fixtures, Net «..ooooeiiiiiiii 1,130,119 1,283,909 12,475
7= 1 T 1,448,067 1,457,489 14,161
Total property, plant and equipment ..........ccoooiiiiiii. 4,409,910 5,332,072 51,808
Intangible assets:
(€7 Yo Yo 1.7/ S 25,257 3,608 35
(@)1 1= 5= 2,382,308 3,218,373 31,271
Total intangible assets «..cooeviiiiiiiiiiiiiiiiiii 2,407,565 3,221,981 31,306
Investments and other assets:
INVESTMENT SECUIMTIES o vt ittt ittt et te et ee e eeneeeeaeaneanennenneneens 218,869 1,614,624 15,688
Deferred tax asSets  civiriiiii i e 24,788 41,081 399
(@ 14 7= 5 S PR 330,330 595,696 5,788
Allowance for doubtful aCCoUNtS - vvveirniiii (19,037) (19,696) (192)
Total investments and otherassets «..coovviiiiiiiiiiiiiiiii, 554,950 2,231,705 21,683
Total noncurrent assets «.vvvviiiiiiiiii i 7,372,425 10,785,758 104,797
Total @SSETS - tveririiii i i ¥50,124,193 ¥50,859,157 $494,162

Thousands of yen

Thousands of
U.S. dollars

March 31 March 31
Liabilities: 2013 2014 2014
Current liabilities -
Notes and accounts payable-trade «««--««tooeveermeiiiiiiiiiiiiii. ¥11,818,960 ¥9,429,820 $91,623
Short-term [0ans Payable «+«+«+«+x errrrtntetataai 600,000 600,000 5,830
INCOME taXeS PAYADIE «+« v rvrrerrrnrntt ettt 2,203,506 1,928,931 18,742
PrOViSION fOr DONUSES « v vvvrrreetnneeetuuietetuuiaetetiiieeetaiaeerniaeeenanns 875,274 484,443 4,707
Provision for directors' and statutory corporate auditors' bonuses «--------- 168,299 59,137 575
(01012 TR 3,930,418 3,737,163 36,311
Total current liabilities -« cevereerrreererrieeeeeieeereieeeennnns 19,596,457 16,239,494 157,788
Noncurrent liabilities -
Deferred tax abDilitiEs ««««+cveeereerrnameeemmetetiie i tiiiaeeeiiaeeaaanns 160,424 425,348 4,133
Provision for retirement benefits «-ccoceeeeeeiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiie 610’683 - -
Net defined benefit ||ab|||ty ........................................................ - 768’278 7,465
Asset retirement obligations <+« + s veerrrerrierini 78,044 151,369 1,471
(0121 TR 467,052 475,340 4,618
Total noncurrent liabilities « -+« «ceeeeveeraeeerieiiiiiii 1,316,203 1,820,335 17,687
Total [HaDIlitiEs «« v« vervrnreermnameeetieetetiiietiiiaeeeiiiaaeaannns 20,912,660 18,059,829 175,475
Net Assets:
Shareholders' equity -
CaPital STOCK =+ # v v ve v ereeere ettt 4,203,469 4,203,469 40,842
Capital SUFPIUS «+«+v v errrermte ettt 7,573,104 7,563,702 73,491
Retained @arnings -+« -+ «srererrsrenttatetitit 18,353,830 21,710,864 210,949
Treasury SEOCK t v verereen it it i ittt it e (204’205) (1 ’5387697) (14,950)
Total shareholders' equity ««::cooereeereeeeiiiinn 29,926,198 31,939,338 310,332
Accumulated other comprehensive income -
Valuation difference on available-for-sale securities -« ««++eereeeeeveeeeeeennn. 23,641 416,116 4,043
Foreign currency translation adjustment ----coeeeeeeeiiiiiiiii (834,025) 323,810 3,146
Remeasurements of defined benefit plans «««--ooeeeereeiiiieiiinn. - (27,772) (270)
Total accumulated other comprehensive income ««----vcoevveet (810,384) 712,154 6,919
Subscription rights TO ShArES - ccveererecrseeteieioiniteeiesnecosacsssacosnasssnsssns 95’719 147!836 1!436
TOtAl NETt ASSELS v vvvrrreerrneeeeuneeeetuuieeeetieeeetiaeeennnns 29,211,533 32,799,328 318,687
Total liabilities and net assets «--ccooeeeeeeereiiiniiiiiiiiiiinn, ¥50,124,193 ¥50,859,157 $494,162
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Consolidated Statements of Income Consolidated Statements of Comprehensive Income

Wacom Co., Ltd. and Its Subsidiaries Wacom Co., Ltd. and Its Subsidiaries

Thousands of Thousands of

Thousands of yen U.S. dollars Thousands of yen U.S. dollars

Year ended March 31 Year ended March 31 Year ended March 31 Year ended March 31
2013 2014 2014 2013 2014 2014
INET SAIES +cvvvvrrnerneenneenieetieetie ettt ette ettt etteetaeetaeenaernaeenaernaennaenns ¥61,068,078 ¥78,615,309 $763,849
COSt OF SAIES -+ v v e eettmmmmmntteet ettt ettt ettt ettt ettt eaiaaaeeees 36,832,764 48,684,206 473,030
GIrOSS PrOfit «« v vererrersenrtneiiiiii 24,235,314 29,931,103 290,819 Income before Minority INtErests ««««+wrerereraerreiiiiiiis ¥4,770,485 ¥5,248,762 $50,998
Selling, general and administrative eXpenses «««-«««cooeeerireeeiiiii.. 16,320,263 21,268,011 206,646 Other comprehensive income
Operating iNCoOME -« vvverrrririiiii s 7,915,051 8,663,092 84,173 Valuation difference on available-for-sale securities -+ vveeeeeeeennnns 15,198 392,475 3,813
Foreign currency translation adjustment ----ceveeeeeiiiiiiin 1,084,417 1,157,835 11,250
Non-operating income: Total other comprehensive iNCome ««««xvvveermeneeeeeiiiiniinn, 1,099,615 1,550,310 15,063
INtEreSt INCOME +«tvrreremettniiiiii i ittt eiiaetiaatsananans 27,317 45’877 446 Comprehensive TNCOIMNE +vvvcvreeroseetosetssestosntsssstosassssasassosssassssasssnsssns 5’870’100 6’799,072 66,06‘]
DiVIAENdS INCOME ++vvvrrerrrneeermnimetetiaeettiaeeteiiiaeerniaaeenns 51,826 - - (Comprehensive income attributable to)
Others «-oeeereeereiiiiii 31,600 43,840 426 Comprehensive income attributable to owners of the Company ---------- 5,870,100 6,799,072 66,061
Total non-operating iNCoOmME =+« «-vovreeerreeiiieiiiies 110,743 89,717 872 Comprehensive income attributable to minority interests-««-----ccoovveeen - -
Non-operating expenses:
Interest EXPENSES v vrrrersrrrnnnttttttiiiiiiiiiiiiiiii s 6,278 4’627 45
Foreign exchange |OSSES vcervecerecratetiietiiiitiotiiiiiiieniatanans 434’770 392!803 3’817
Prior years' value added tax in foreign subsidiary ««--«---eoeve-- - 53,367 519
(0107 £ TR PN 26,239 19,601 190
Total NoN-0perating EXPENSES «««+«+xxxrrrrrrrrreratataniiaineies 467,287 470,398 4,571
Ordinary TNCOIME vt vevrreestesnctosseassacascsssassssssssnssosnsssnnsas 7,558,507 8‘282!411 80!474
Extraordinary income:
Gain 0N sales Of NONCUITENT ASSELS «« v rrrrrrreerrnaeteruiieeerniieeeennianns 1,847 1,621 16
Gain on reversal of subscription rights to shares-«----««ccoeeeeeeeeeiane... 1,771 385 3
Total extraordinary TNCOME v e e tetiiiiii ittt iiitiieteneieennens 3‘618 2,006 19
Extraordinary loss:
Loss on sales of NONCUIreNt ASSEetS «revceererrrrmtriniiiiiiiiiiiieniennns 1,803 3!733 36
Loss on retirement of noncurrent assets «««««ooeeeeriiiiiiiii 14,189 12,039 116
OthEIS s cevcereerereentititiiitiiiiiiiitiitiittitiittttetteattteateteencencnecnens 328 - -
Total extraordinary JOSSES vcvrerreecettitiiiiiiitiiiiiiiiiiiiiiiiiiiiiiiiiienes 16,320 15,772 152
Income before INCOME taXEeS ++-cvrrerrrrrrmmetraniiiiiiiiienneeannns 7,545,805 8,268’645 80!341
INCOME tAXES-CUITENT +++ v+ v errnnnseeenneeeemuueeeetuuieeeenuieeessuneseennnns 2,787,548 3,449,653 33,519
INCOME taAXES-AEFEITEd «+vvvvrrrrrnneeeemnaeeettiieeetiiaetiiiaeeatiaeaenanns (12,228) (429,770) (4,176)
TOtAl INCOME TAXES +++vvvrerrrnreerrnmeeeeuuieettuuiaeettuieeeenuieeeeeuaeeenns 2,775,320 3,019,883 29,343
Income before minority INEEIESTS ccvverrertertiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiienens 4777()’485 5,248’762 50,998

NEt INCOME c st ereererettieiiiiiiitiiiittetietssacsssatosessossssssstosssssssssssasssnns ¥47770’485 ¥5!248’762 $50’998
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Consolidated Statements of Changes in Net Assets

Wacom Co., Ltd. and Its Subsidiaries

Thousands of yen

Thousands of U.S. dollars

Shareholders' equity

Shareholders' equity

. . Total
Capital stock gljar?)llti eRae::;:geg l—LZ?Sel;ry shal:eholders'
equity

Balance at March 31,2013 $40,842 $73,582 $178,332 $(1,984) $290,772
Dividends from surplus (18,381) (18,381)
Net income 50,998 50,998
Purchase of treasury stock (13,958) (13,958)
Disposal of treasury stock (91) 992 901
Net changes of items other than
shareholders' equity

Balance at March 31,2014 $40,842 $73,491 $210,949 $(14,950) $310,332

. . Total
Capital stock S&%‘Iti eRae::;:geg l—LZ?Sel;ry shal:eholders'
equity
Balance at April 1,2012 ¥4,203,469 ¥4,044,882 ¥14,776,193 ¥(2,287,245) ¥20,737,299
Dividends from surplus (1,192,848) (1,192,848)
Net income 4,770,485 4,770,485
Purchase of treasury stock
Disposal of treasury stock 3,528,222 2,083,040 5,611,262
Net changes of items other than
shareholders' equity
Balance at March 31,2013 4,203,469 7,573,104 18,353,830 (204,205) 29,926,198
Dividends from surplus (1,891,728) (1,891,728)
Net income 5,248,762 5,248,762
Purchase of treasury stock (1,436,579) (1,436,579)
Disposal of treasury stock (9,402) 102,087 92,685
Net changes of items other than
shareholders' equity
Balance at March 31,2014 ¥4,2083,469 ¥7,563,702 ¥21,710,864 ¥(1,538,697) ¥31,939,338
Accumulated other comprehensive income
Vgluation Foreign Remacasurements Total accumulated Stock
d|ff9rence on currency of defined benefit other . acquisition  Total net assets
available-for- translation comprehensive .
sales Securities  adjustment plans income right
Balance at April 1,2012 ¥8,443 ¥(1,918,442) - ¥(1,909,999) ¥90,595  ¥18,917,895
Dividends from surplus (1,192,848)
Net income 4,770,485
Purchase of treasury stock
Disposal of treasury stock 5,611,262
Net changes of items other than 15,198 1,084,417 1,099,615 5,124 1,104,739
shareholders' equity
Balance at March 31,2013 23,641 (834,025) - (810,384) 95,719 29,211,533
Dividends from surplus (1,891,728)
Net income 5,248,762
Purchase of treasury stock (1,436,579)
Disposal of treasury stock 92,685
Net changes of items other than
shareholders' equity 392,475 1,157,835 (27,772) 1,522,538 52,117 1,574,655
Balance at March 31,2014 ¥416,116 ¥323,810 ¥(27,772) ¥712,154 ¥147,836  ¥32,799,328

Accumulated other comprehensive income

Valuation Foreign Total accumulated
difference on currency Remagasuremer}ts other Stocll( .
available-for- translation of defined benefit comprehensive a_cqwsmon Total net assets
sales Securities  adjustment plans income right
Balance at March 31,2013 $230 $(8,104) - $(7,874) $929 $283,827
Dividends from surplus (18,381)
Net income 50,998
Purchase of treasury stock (13,958)
Disposal of treasury stock 901
Net changes of items other than
shareholders' equity 3,813 11,250 (270) 14,793 507 15,300
Balance at March 31,2014 $4,043 $3,146 $(270) $6,919 $1,436 $318,687




25

Consolidated Statements of Cash Flows

Wacom Co., Ltd. and Its Subsidiaries

Thousands of yen Thousands of

Net cash provided by (used in) operating activities:
INCOME DETOrE INCOME TAXES -+« v vrererreneaneneeneeneeneaneaeeeeieaseneeneeneenennns
Depreciation and amortization ««««ceeeevieiiiiiiiiiiiiii
Share-based COMPENSAtioN EXPENSES ««««vrrrrrteetttettttttemtiiiiiiiiiiiiiiaaans
Increase (decrease) in allowance for doubtful accounts «««.ceevveeeiiiiiiiii..
Increase (decrease) in provision for DONUSES ««««vvveveeiiiiiiiiiiiiiiiiin..
Increase (decrease) in provision for directors' bonuses:««««++evveeeiiiiiiaii..
Increase (decrease) in provision for retirement benefits. .-« ..covveeiiiiiiiiii
Increase (decrease) in net defined benefit liability ...
Interest and dividends income -.........
Interest eXpenses -« .oevvveeeiiiiiiiiiis
Foreign exchange losses (gains)
Loss (gain) on sales and retirement of noncurrent assets- - .-
Decrease (increase) in notes and accounts receivable-trade
Decrease (increase) in inventories «««ceeevvvvvveiiiiiiina....
Increase (decrease) in notes and accounts payable-trade --...cooooeeeeiiiiiiii..
Ohers, NEL coceeereeitietiiaiiiieriestiisesestnssesssssstostossstvstossstsstoasssassoas
F YU o 15 o ) 2= | ISP
Interest and dividends iINCOME reCEIVEd «+ v vrrenreneiniiiiii ittt iiieieinannns
Interest eXPenSEes Paid ««ccvvvrrtrtiiiit i
INCOME taXES PAId ++vvvvrrerrnee et
Net cash provided by (used in) operating activities ««......ccooevviiiiiiii
Net cash provided by (used in) investing activities:
Payments into time deposits «« -+« vveerrremmiiiiiiiiiii
Proceeds from withdrawal of time deposits --------.......
Purchase of property, plant and equipment ---ccvvvueenn.
Purchase of intangible assets. .-« ««coooeineiiiiiiiin.
Purchase oOf SOftWaAre «««-veeeereerenreneeieneneneeneenenns
Purchase of investment securities «««««vvvvvveiiaai..
Proceeds from sales of noncurrent assets ««-...coooeennn.
Payments for lease and guarantee deposits «« -« eeeeeeeeeeeeeeeiiiiiii,
Proceeds from collection of lease and guarantee deposits--.....oveveeeeieeinnnnn.
Payments for settlement of asset retirement obligations «««««ccooveveeeeeieeeeinnn.
Net cash provided by (used in) investing activities ««««evvvveveeeiiinn..
Net cash provided by (used in) financing activities:
Purchase of treasury StOCK «««eeeeeeeeeeeeeeiiiiiiiiiiiiiiiiiiiiae
Proceeds from disposal of treasury Stock ««.eeeeveviiiiiiiiiiiiiiiiiiiii.,
Cash dividends paid «««««ceeeevreeeeeiiiii
Net cash provided by (used in) financing activities - - -
Effect of exchange rate change on cash and cash equivalents - -
Net increase (decrease) in cash and cash equivalents ------.-....
Cash and cash equivalents at beginning of year -« «...oovvvvviiiiiiiiiiiiiiiiii.,

Cash and cash equivalents at end Of year «««.coevvveieiiiiiiiiiiiiiiiiiiiiiiiiiiiiin.

U.S. dollars
Year ended March 31 Year ended March 31
2013 2014 2014

¥7,545,805 ¥8,268,645 $80,341
1,160,090 1,811,923 17,605
69,659 74,804 727
1,939 29,457 286
234,529 (414,487) (4,027)
72,652 (116,250) (1,130)
99,422 - -

- 157,595 1,531
(79,143) (45,877) (446)
6,278 4,627 45
(586,864) (356,893) (3,468)
14,145 14,359 140
(4,583,027) 1,396,307 13,567
93,048 (3,148,548) (30,592)
3,297,961 (2,665,132) (25,895)
489,626 (541,486) (5,261)
7,836,120 4,469,044 43,423
79,425 45,466 442
(6,304) (4,626) (45)
(2,014,369) (3,776,043) (36,690)
5,894,872 733,841 7,130
- (7,000,000) (68,014)

- 7,000,000 68,014
(964,979) (1,909,639) (18,555)
(7,682) (16,649) (162)
(588,464) (1,447,145) (14,061)
- (784,620) (7,624)

9,036 8,052 79
(134,381) (269,279) (2,616)
136,480 3,308 32
(61,342) - 0
(1,611,332) (4,415,972) (42,907)
- (1,438,734) (13,979)
5,526,934 70,037 680
(1,190,174) (1,886,671) (18,331)
4,336,760 (3,255,368) (31,630)
1,006,256 735,009 7,142
9,626,556 (6,202,490) (60,265)
11,969,873 21,596,429 209,837
¥21,596,429 ¥15,393,939 $149,572

Basis of Presenting Consolidated Financial Statements

Wacom Co., Ltd. and Its Subsidiaries

The accompanying consolidated financial statements have been prepared from the consolidated financial statements of Wacom
Co., Ltd. (the “Company”) and its subsidiaries filed with the Director of the Kanto Local Finance Bureau in accordance with the
Financial Instruments and Exchange Law of Japan and its related accounting regulations, and in conformity with accounting
principles and practices generally accepted in Japan, which are different in certain respects from the application and disclosure
requirements of International Financial Reporting Standards.
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Investor Information

Stock Exchange Listing
Tokyo Stock Exchange First Section (Trade code 6727)

Share Data (As of March 31, 2014)

Total NUMDEr Of SNAreS 0 DE ISSUE === === === s rrrrsree ettt ettt ettt e e eeaeeenns 552,000,000
Total NUMDEY Of ISSUET SHAIES =+« «++ e e rrennnnnnnnnateeeeeeeeeeeeeeeeeeneenneeeseeteeeeaeeeeeeeeeeeeeeeeeemnennnsnnssnnes 169,046,400
Total numMber of SharEhOIdErS «c-ceeereeeeeeaameeaiit ittt iiiittitaeteeteeeteteeeeeeecescecacescsoncceccccccccsccscsancsscnnns 36’1 77

Note: The Company conducted a stock split at a ratio of 400 to one based on the resolution of the Board of Directors held on April 30, 2013, resolving to adopt the stock split and the unit

share system, effective as of June 1, 2013

Major Shareholders (As of March 31, 2014)

Name of shareholder

Number of
shares owned

Percentage of
voting rights (%)

SAMSUNG ASIA PTE. LTD.

The Master Trust Bank of Japan, Ltd. (Trust Account)
Japan Trustee Services Bank, Ltd. (Trust Account)
Wilnau Co.

Eto Yoji Office

BNY GCM CLIENT ACCOUNT JPRD AC ISG (FE-AC)
Japan Trustee Services Bank, Ltd. (Trust Account 9)
Yoji Eto

JP Morgan Chase Bank 385174

Masahiko Yamada

*kWacom has 2,578,000 shares of treasury stock at the end of 2014 F.Y., which isn't included in the above list.

*kPercentage of voting rights are calculated after deduction of treasury stock.

Shareholder Distribution (As of March 31, 2014)

Treasury stock

1.53%

8,398,400
6,982,200
5,888,700
4,840,000
4,800,000
4,685,574
4,527,900
4,425,000
4,319,000
3,768,000

5.04
4.19
3.53
2.90
2.88
2.81
2.72
2.65
2.59
2.26

Financial institutions

16.39%

2,578,000 shares
<1 shareholder>

Foreign enterprises, etc.

25.74%

43,518,327 shares
<242 shareholders>

169,046,400

shares

36,177

shareholders

Other enterprises

7.31%

4,171,224 shares
<56 shareholders>

27,704,100 shares
<30 shareholders>

Securities companies

2.47%

Individuals and other shareholders

46.56%

12,360,235 shares
<166 shareholders>
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78,714,514 shares
<35,682 shareholders>

Corporate Data

Trade Name
Established
Capital

Number of Shares
Outstanding

Employees

Business
Segments

Banks

Head Office/
Factory

Wacom Co., Ltd.
July 12, 1983
¥4,203 million (As of March 31, 2014)
169,046,400 (As of June 27, 2014)
Consolidated: 1,035
Non-consolidated: 472
(As of March 31, 2014)
1. Brand Business
Development, manufacture,
sales of computer input devices
e Creative Business
e Consumer Business

e Vertical Market Business

2. Component Business
Development, manufacture

and sales of input components and

sensor systems for manufacturers

Branch/ Tokyo Branch

Offices Sumitomo Fudosan Shinjuku Grand Tower 31F, 35F,
8-17-1 Nishi-Shinjuku, Shinjuku-ku, Tokyo
160-6131, Japan

Nagoya Office
Round Terrace Fushimi 10th Floor, 1-17-26 Nishiki,
Naka-ku, Nagoya-shi,Aichi 460-0003, Japan

Osaka Office
Shogyo 2nd Bldg. 6th Floor, 5-4-9
Toyosaki Kita-ku, Osaka-shi, Osaka 531-0072, Japan

Fukuoka Office

Hakata Ekimae Daini Bldg.

8th Floor, 2-6-23 Hakataeki Higashi, Hakata-ku
Fukuoka-shi, Fukuoka 812-0013, Japan

International Wacom Technology Corporation (U.S.A.)
Affiliates Wacom Technology Services, Corp. (U.S.A.)*
1311 SE Cardinal Court, Vancouver, WA 98683, U.S.A.

*The Subsidiary of Wacom Technology Corporation for for sales and marketing services

Wacom Europe GmbH (Germany)
Europark Fichtenhain A9 D-47807, Krefeld, Germany

of smartphones, tablets, and e-books

® Pen sensor systems
e Touch sensor systems

3. Other Business
Development, manufacture,
sales of CAD solution and others

e CAD Software for electrical
and mechanical engineering

Mizuho Bank, Ltd.

The Bank of Tokyo-Mitsubishi UFJ, Ltd.

Saitama Resona Bank, Ltd.

2-510-1 Toyonodai Kazo-shi,
Saitama 349-1148, Japan
TEL: +81-480-78-1211 (Main)
FAX: +81-480-78-1220

Wacom China Corporation (China)
518, West Wing Office, China World Trade Center, No.1
Jianguomenwai Avenue, Chaoyang District, Beijing 100004, China

Wacom Korea Co., Ltd. (Korea)
Rm #1211, 12F, KGIT Sangam Center,
402 worldcup bukro, Mapo-gu, Seoul 121-913, Korea

Wacom Australia Pty. Ltd. (Australia)
Ground floor, Building1, 3 Richardson Place,
North Ryde, NSW, 2113 Australia

Wacom Singapore Pte. Ltd. (Singapore)
#12-09 Suntec Tower Five 5 Temasek Boulevard,
Singapore 038985

Wacom Taiwan Information Co., Ltd. (Taiwan)
9F-1, No.237 Songjiang Rd.,
Zhongshan Dist. Taipei 104, Taiwan

Wacom India Pvt. Ltd. (India)
716, TowerB, DLF, Jasola District Centre,
Mathura Road, New Delhi 110025, India

(As of June 30, 2014)
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Our Milestones

Apr.
May.
Feb.

Sep.
Aug.

Mar.
Dec.

Jul.
Oct.

Mar.

Feb.
Oct.

Oct.
Oct.

Nov.
Sep.
May.
Feb.

May.
Apr.

Dec.
Apr.
Apr.
Nov.
Apr.
Sep.

Mar.

Nov.
Jun.
Sep.
Aug.
Jun.

Jul.

29

2014
2014
2014

2013
2013

2013
2012
2012
2011

. 2011
May.

2011
2011
2011
2010
2009
2008

2007
2007
2007
2007
2006
2006
2005
2005
2004
2003
2003
2001
2000
1999
1999
1998
1991
1988

1983

Achieved 100 million units of pen component production

Expanded the lineup of digital pen technologies, announced the development of Active ES pen type, etc.

Announced WILL which enables digital ink data to be exchanged and freely utilized across the boundaries of OS and applications
ECAD dio DCX R1 featuring a new design engine for electrical design is released

Launched the brand new line up of pen tablets, Intuos series

Cintig Companion as our first mobile products powered by Windows and Android OS are announced

Launch of Intuos Creative Stylus as a high-end stylus for iPad users

Launch of Cintig 13HD, a thin and compact interactive pen display

Awarded with “Best IR Award for Small & Medium Cap. Companies” by the Japan Investor Relations Association

Samsung adopts Wacom feel IT technologies in a new tablet model as Galaxy Note series

Samsung adopts Wacom feel IT technologies in Galaxy Note, a high-end smartphone model

Launch of Cintiq 24HD, a professional interactive pen display as the flagship model

Launch of Bamboo paper for iPad users to create ideas with handwritten notes

Bamboo Stylus specially designed for iPad is released.

Acquisition of software business of digital signature from Florentis in UK

Received the 16th “Disclosure Award” from the Tokyo Stock Exchange

Wacom India (a fully owned subsidiary) is established in India

Introduced a new technology brand, Wacom feel IT technologies, as a pen input solution for mobile devices in Component business
Wacom Taiwan Information (a fully owned subsidiary) is established in Taiwan

Development of a multi-touch sensor system is announced

Berliner Sparkasse The saving bank of Berlin adopts Wacom STU series of signature tablet for digital signature solution for its private client centers
Announced a new growth vision and a new brand concept “Open up. Sense more.” for the future

Bamboo series are launched for general consumers

Received the first “Disclosure Newcomer Award” from the TSE

Wacom Singapore (a fully owned subsidiary) is established in Singapore as a sales base for the South and Southeast Asian markets
Wacom pen sensor systems are adopted in e-book devices with e-paper

Our stock is listed on the First Section of the Tokyo Stock Exchange (TSE)

Wacom Australia (a fully owned subsidiary) is established in Australia

Wacom Digital Solutions (presently Wacom Korea, a fully owned subsidiary) is established in South Korea

HP Tablet PC adopts Wacom’s Penabled pen sensor system

Our stock is listed on the JASDAQ market

Launch of Cintiqg, a line of interactive pen displays

Wacom China (a fully owned subsidiary) is established in China

Launch of Graphire/FAVO, a line of consumer pen tablets

Launch ECAD dio, a CAD software for electrical engineering

Launch of Intuos, a line of professional pen tablets

Wacom Technology (a fully owned subsidiary) is established in Vancouver, Washington, as a marketing and sales base in the Americas
Wacom Computer Systems (presently Wacom Europe, a fully owned subsidiary) is established in Neuss, Germany, as a marketing and
sales base in Europe

Operation of pen tablet product and CAD software for electrical engineering begins

Wacom Co., Ltd. is established in Ageo City, Saitama, Japan, with common stock of 48 million yen
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